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Hey Paul, how's your study for the test going?

Not bad. T made a study plan and Tve been doing about three hours every day,
but there're only four weeks left until the test!

But your Japanese is really good. | 1]

Aw, that's very kind of you to say so, Misa, but actually my reading ability is
quite low.

Really?! You never scem to have trouble understanding my emails.

Ah, the level of the test is quite high and the texts are quite technical, so I'm
having trouble with reading the kanji.

Oh, T wouldn't worry too much. Those kinds of kanji are difficult for Japanese
people, too. Actually, I'm not very good at using the right kanji even though
I'm Japanese! My friends are always making fun of the mistakes I make!

Hal Don't worry! My spelling in English is terrible, even though it's my mother
language. Actually, Tve been concentrating on learning the kanji so much that
now T'm worried about the listening section of the test. I haven't really been
practicing that.

Well, my language exchange group meets every Wednesday. This week we're
going bowling together. Why don’t you come along and practice your listening?
Language exchange?

Yeah, T joined it about six months ago. Therere about 15 of us, and we
exchange Japanese and English. It's a really relaxed and friendly atmosphere.
We swap languages every 30 minutes, so [ 2 | lots of listening practice.
That sounds good actually. Tl come. How much does it cost?

Oh, well, joining costs nothing, but of course we have to pay for the bowling.
Normally, you pay ¥1,500 for the lane and the shoes, but we have a coupon so

it'll be half-price for everyone.

i1 e[ 2 |cABRSANELOEROBRISERTRIDRY, £
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[ ] @ rmsure youll passit. @ Maybe its too hard for you.
® You're just a beginner. @ You must be nervous.
[Z2]0 soullget 2 sou got
® you are not getting @ you were getting
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1) Both Paul and Misa think that

() the test will include Japanese emails
2 Paul will pass the test easily
@ Paul’s reading skill is low
@ they make mistakes in their mother languages
2) Paul is nervous about the listening section of the test because he [ 4 | .
() has always been bad at listening
@ has been focusing on other skills
(3 is not a member of the language exchange group
@ does not know how to study
(3) RKFEOPTHEEATVAILLLTROEYLDOEROTHS 1 DRY, ZOFTE

() They both have a language test soon.

@ Misa is Paul's Japanese teacher.

(3 They will both join the language exchange group for the first time.
@ They will pay less than the regular price for bowling.
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Rules for using the shared kitchen

Paying guests of Sunny Side Youth Hostel can use the shared kitchen located on the

2nd floor. Please be sure to follow the rules below. We rely on your cooperation to

make sure that everyone can enjoy the self-catering facilities of the hostel.

1.

If any

shared

The shared kitchen is open every day from 7:00-22:00. The kitchen will be
locked at all other times. Please make sure that you have taken out
everything you need from the kitchen before 22:00, as the hostel staff will not
be able to unlock the kitchen after that time until 7:00 the following day.

. Guests are free to use any of the pans, cooking tools, cutlery and plates that

are provided in the kitchen. They are kept in the cupboard under the sink.

. Please wash everything you use as soon as you have finished eating. Please

place clean items on the drying rack and a member of staff will put them

away. Do not put wet items back in the cupboard.

. Please be sure to clean any surfaces, including the sink and the cooker, after

you have used them.

. Guests must buy their own food if they wish to cook. You will find cooking

oil, salt and pepper in the cupboard, but we ask that you leave $1 in the jar
on the table if you do use them. Please inform reception if you use the last of

any of them.

. Guests are free to store food in the refrigerator. Please put a label on your

food and write your name and the date on it clearly. You can find labels and
pens inside the refrigerator. All food left in the refrigerator for over two days
will be thrown out.

. Sunny Side Youth Hostel accepts no responsibility for any loss of property,

illness or injury experienced by guests using the shared kitchen.

guests do not follow the above rules, they will be prohibited from using the

kitchen for the remaining days of their stay. In some cases, guests may be

asked to leave the hostel immediately without refund.

General Manager
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Guests can help themselves to basic food items for free.
The hostel provides writing tools to make the labels.

Guests cannot leave food in the refrigerator for three days.

[CRERORS

The hostel will not pay for any food that goes missing from the refrigerator.

(3) AXOWEIE) LH12, ROELL) ~3) OZEFICALRS W% S OE FROPH
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A guest who wants to use the kitchen at midnight would have to .

ask the receptionist to open the door

lock the door after they finished

pay an extra charge

wait until the next morning

Guests who use the hostels salt must [ 9 ].

leave it in the jar after they finish

pay for it in advance at the hostel reception

tell a member of staff if they use the last of it

1)

®

@

®

@

2)

®

@

@3 replace it the next day with their own salt

@®

3) Any guests who do not follow the rules will

() be asked to leave and given their money back

@ not be allowed to use the kitchen
B have to get permission to enter the kitchen from the receptionist
0]

be asked to contact the General Manager



757 BRLENSROKELEH

A, TROBMIZER Lo (LA 25)

The overall sales of the restaurant industry in 2013 increased by 0.7 percent over
the previous year, according to data released by the Japan Foodservice Association.

Sales at family restaurants increased by 3.3 percent. The number of their
customers and per-customer sales both grew over the previous year.

So-called dinner restaurants, which serve more specialized dishes than family
restaurants — such as Italian and French cuisine —also saw growth. The number of
customers and per-customer sales in the category increased by 2.1 percent compared to
the previous year.

[z ]. the pri itive fast-food r suffered, with sales dropping
by 0.5 percent— the first negative growth in two years. Many fast-food chains lost

to i stores, with chains hit particularly hard.

Izakaya pubs, which offer a full selection of menu items at reasonable prices,
suffered a major blow. Sales in the category dropped 4.9 percent, falling from the
previous year for the fifth consecutive year, while the number of customers was also
down for the sixth year in a row. Asked about the declining sales, an official of an
izakaya chain said, “There are an increasing number of alternatives to izakaya pubs,
where customers can enjoy authentic dishes and drinks in a casual atmosphere, and as

a result, we failed to II] customers during the year-end party season.”

Yearly change of growth rate in restaurant sales

(%)

6 z 5 -
2009 10 11 12 13
(Japan Foodservice Association data)

(The Daily Yomiuri, 31 Jan, 2014)
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A business started by a university student is turning children’s drawings into one-
of-a-kind toys, with some parents willing to pay more than ¥10,000 for the custom-
made items.

“It’s exactly the same as I drew in the picture,” a six-year-old boy said after
receiving a stuffed green dragon that was based on his own drawing. His
nine-year-old sister shouted for joy as well. “The belly feels so soft and nice,” she said
as she touched the stuffed white cat that was made from her drawing.

The stuffed toys include perfectly recreated details of the children’s drawings, such
as the flames coming out of the dragon’s mouth, the needlework design of the cat’s tail
and the fish it is holding in its paw.

“We are very impressed as it seems like their drawings have actually stepped out

of the two-dimensional paper and turned into three-dimensional objects,” their 41-year-

T
old mother said. “By trying to work out the process of how their drawings became

three-dimensional, it will help stretch their

The service is provided by a venture company founded by a senior student who
studies commerce at a university in Tokyo. The student said he learned that a similar
service was available overseas and wanted to launch it in Japan.

Customers (7 ) in a photograph of their children’s drawing. Contracted
creators, mostly housewives and university students who the semior student has
(4 ) online, start ( 7 ) the toy based on the drawing.

Over the past six months, his company has created and delivered about 10 custom
toys. The toys are usually about 30 em tall and cost roughly ¥10,000. If the drawing
is more complicated, there may be an additional fee. It takes somewhere between two
weeks and a month to make a toy the order is received, the student said. If

the creators have trouble formulating a toy because, for example, the drawing is too

abstract, the company contacts the customer for a more detailed

One contracted creator who is a third-year female student at a women’s university
in ’I“‘))kyo made the dragon for the six-year-old boy. “It was particularly difficult to
create the dragon’s legs,” she said. “I felt pressure but worked on it, as I thought that
it would be great if the child was happy to receive it.” She added she took into
consideration the balance of the toy and spent about five days in total making it.

“Recreating a drawing precisely is the most difficult part, but we are confident
that we are making children’s dreams come true,” the founder said.

5
Some child psychologists have affirmed the positive effects of the service on

children’s mental and imagination. “It is a universal joy for human beings
6)

— 7 —



to_see something they have created in their mind take physical shape, and children

will develop a positive identity for themselves and become eager to do anything,” said

one of the child psychologists.
(The Japan Times (KYODO), 20 Mar, 2014)
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16 @) create @ creating @3 created @ creator
17 | @ service @ imagination (@ drawing @ customer
18 @ once @ because @3 until @ though
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@ materials @ numbers @ drawings @ toys
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() The creators think the drawing should be more abstract to create a highly-
detailed toy and explain to the company that they are in trouble with the
customer.

@ If the creators find the toy was too abstract, they ask the company to explain
to the customer how they dealt with the trouble when creating the details of the
drawing.

3 The company requests the customer to give a further explanation about the
details of the drawing when the creators find some trouble in making a toy.

@ Because the drawing is too abstract, the company has trouble in explaining to
the customer why the creators made such a detailed toy.
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You might have had difficulty communicating with a very shy person. In order to
get along with such people, you should learn about why they () likely @ and
(3 appear @ shy () to be) how they like to spend their time.”

You might think that shy people are afraid of other people and avoid social
gatherings. Shy people tend to have fewer friends, but it means they cherish a few
true relationships. Most of them simply enjoy (() activities @ do alone @ can

@ every (5 they). They are mainly concerned with their own mental life. Even if
they turn down invitations, they might just need some relaxing time for themselves.
Shy people may not be good at expressing themselves verbally, but they can
provide deep insights into everyday life. They can be good advisors and make good
jud, when (0 you @ trouble B i @ are ® in). Their deep

thoughts sometimes help people to see things that may have been overlooked.
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They may have relatively fewer friends.

0]

@ They like to spend their time alone.

(3 They feel more uncomfortable in groups.
0]

They often ask others to give them good advice.
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