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100 Cats: 100 Funny Cat Figures Printed in 3D
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COLORFUL: Animation Using Geometric Shapes Formed of CMYK(Four-Color Separation in Printing
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Feelings Felt from Words: Choosing Words that Touch People's Heartstrings and Designing Ways to Communicate
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Shiga’s Lake Country Cuisine, Irodori: Branding Seasonal Kaiseki Dining with Shiga’s Finest Ingredients
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Fairy Tale Music Box: Designing Retro Interiors Based on Fairy Tales Familiar from Childhood
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100 Songs by sumika: I Drew Pictures Inspired by the Lyrics to Use them in the Design for Things around You
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Memories of a Home-like Place: Branding to Showcase the Charms of Minamata and Yunotsuru Onsen
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OTOMIRU: Some Animations to Visually Enjoy the Overlapping of Sounds
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Creating Idols with Image Generative AI: Unraveling K-Pop Idol-ness through Visuals and Cultures
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> Image Creator from Microsoft Designer >
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