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Well, I really enjoyed shopping today. Hey, why don’t we go to that nice café
we went to last time?

Oh, you mean the Park Café. |I|

Well, let me see, I have never come from this direction. It’s near the park, of
course, but...

Isn’t it also from the car park at the shopping mall?

No, you’re thinking of the Meet-up Café. That is good as well.

Yes, you are right and their Caramel Frappuccino is a favorite of mine.

Is it? But I really like the coffee at the Park Café.

Okay, so I think I know, let’s head toward the library and up Dukes street...
Yes, and then we turn left at the Italian restaurant, right?

No, we go past the Italian restaurant and through the shopping arcade, and
it’s between the shoe shop and the post office.

That’s not it. That’s the bar, and drinks there might be a little strong for this
time of day! But I think you are in the right direction, back track a little and
take the small path half way down the arcade...

Through the clothing store?

That would work, but it’s quicker to go between that store and the butcher’s,
and then continue for about five minutes. And then across the park?

Yes, that’s it, but over the pedestrian bridge is quicker. By the way, what
would you say is your favorite coffee in general?

Ah, T always go for the Seasonal Special at the Park Café, but I suppose, to
be honest, I'd have to say a Flat White. How about you?

I suppose it might have to be a Café-Au-Lait, but I really, really fancy an

Espresso. The directions to the café have worn me out!

(1) zi| 1 e 2 |IEAZELEYRLORROIANSTRENL DY, €
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|I| (1) Unfortunately, it is closed today.

@ Can you remember the location?
3 Sorry, I have to go now.

@) How about going shopping together again?

1) accessible @ different 3 flexible @ occupied
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Which sentence best describes how to get to the Park Café?
(1) Walk past the restaurant and on to the shoe shop and then the butcher’s.
Go straight through the clothing store which is halfway along the arcade.
Go beyond the bar next to the post office and then through the park.

® @ ©

Take shortcut off the arcade between two shops and then over a bridge.

(3) KarenlZ2oWT, XfiOPTHINTWLZI EE L TRVEYZ2IOZEROTF NS 1D

B, ToBRrv—sei, [ 4|

She suggested that they go to the Park Café and have some drink.

i

Caramel Frappuccino at the Meet-up Café is her favorite.

She wanted to stop by the bar on their way to the Park Café.

® @ o @

She normally orders a Flat White when she goes to the Park Café.
(4) Emily l22WT, &FOHPTHENTVALILE LTRIBEYZIOZROH2S 1D
O, 2OFRET— s L,

She would rather go to the Meet-up Café because it is easier.

She wanted to do some shopping before they go to the Park Café.

She thought discussing the directions to the Park Café tiring.

® ® o @ @

She will most likely drink a Café-Au-Lait when they get to the Park Café.
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BLARNEY STONE FARM
Pick your own vegetables at Blarney Stone Farm!

In season May through September

Have you ever experienced the fun and joy of selecting and eating your own delicious
vegetables and fruits? Encompassing 15 acres of wonderful pristine countryside and
just a stone’s throw from the city center, you can work and reward you and your
family with the taste of some of the Blarney Stone Farm’s award winning crops. We

guarantee you will have an unforgettable time.

Our farm also has a range of animals that you can learn all about from our dedicated
team of staff. There is a petting area where young children can spend time with
chickens, sheep and cows under the watchful eye of their handlers. Any trip to our
farm is incomplete without a tour of our dairy farm and a sample of the delicious ice
cream. So do yourself a favor and plan your trip now! If you have been here before,
you will be as excited as we are about the 2 acres of strawberry fields we have added
this year. If you have never been here before, you will not want to miss this taste of

heaven!

Blarney Stone Farm rules and regulations

Families are welcome, but adults are responsible for all minors while on our property.

Guests must stay in the designated fields that are allocated for picking. Blarney Stone
Farm is a working farm and, as such, there are a variety of cattle that are
deliberately kept apart from the areas open to the public. It is also for this reason
that no pets are allowed. Guests are asked to pick only the crops they intend to

purchase and not to consume items while in the fields.

Entry fee: $2.99 per person (includes tax)
Price includes admission to the fields, dairy farm, and collection bags. An additional
fee is required for access to the Blarney Maze, Blarney Ropeway, and Blarney

Haunted House. Picked items are charged at $1.00 per pound.

The fields are often on uneven ground, so guests should dress appropriately. We
recommend avoiding open toe shoes of any kind. The fields also have little shelter, so

_3_



sunblock and water are essential. During the summer, there are a large amount of
insects present, so appropriate measures should be taken to provide protection. Please

be aware that bears, boars, and wild dogs inhabit the surrounding mountains.

Additional information for visitors
We are open daily 10 a.m.- 5 p.m. during the harvest season dependent on weather
and crops. Please call 13-444-XXXX or check our website for the most up-to-date

information regarding which crops are available before planning your trip.

(1) T “minors” & XIREFZZ TICEZ2ZONARDBY LD DOEROF AL 1 D
o, zoEREv—sdk, [ 6]
(1) children @ items 3 pets @ fields
(2) AXOWNFIZE) £H12, kD1) ~3) OHVOFEZ L LTRLEY SRS D% RO
NHENETNL DRV, ZoFK5r~—rH L,
1) What is the main purpose of this poster?
(1 To appeal to people to shop at a local farm’s food and dairy store
@ To encourage people to change their career and become farmers
3 To advertise a day trip to a farm where people can harvest fruits and
vegetables
@) To recruit new staff to work in the fields as fruit pickers at a local farm
2) Which of the following statements about the farm rules is true?
Guests should not eat the food from the farm until they have left there.
There are areas on the farm deliberately set aside for pets to use.

Adults do not have to worry about their children’s behavior and can relax.

® w o @

The entry fee covers access to all of the farm’s attractions and services.
3) Which of the following statements about the farm is true? |I|
(1) There is an area on the farm where children can be left while adults explore
the farm.
@ The farm cannot guarantee what crops will be available during the harvest
season.
3 The strawberry fields have been the most popular area since the farm opened
for business.

@) The dairy farm is located far from any cities and is only accessible by car.



(3) 2z EAB I EY b DR KOS 1 DR, ZOFFEY— ¢ L,
Additional information about the local wildlife for visitors
Recommended requirements regarding clothing

Animal spotting opportunities for people visiting the farm

® @ o @

Guests must be aware of local dangers and annoyances
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The number of home appliance stores with up to 9 employees
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Small home appliance stores are seeking a turnaround after years of falling store
numbers brought on by a shortage of successors and the rise of large electronics retail
chains.

Small home appliance stores were once the go-to location for local residents
seeking advice on installing appliances or fixing broken products. However, the number
of home appliance stores has fallen sharply |I| competition from large electronics
retail chains, which sell a wider range of products at lower prices.

According to the Economy, Trade and Industry Ministry, the number of home
appliance stores with up to 9 employees was only about 27,000 in 2014, of
the figure in 1994.

An owner of a home appliance store in Tokyo who is in his early 80s expressed
anxiety over the situation, saying, “If we discontinue our businesses at a time when
home appliances are becoming more and more high-tech, elderly people will
increasingly wind up living like ‘refugees’ around their appliances.” Every summer, he
visits the homes of elderly people living alone and checks their air conditioners free of
charge.

Some electronics makers help store owners track down people willing to take over
the business. A leading electronics maker and 1f)'ranchisor of a large number of home
appliance stores started an internet site exclusively for recruiting potential store
owners. By increasing the number of local home appliance stores that recruit on-site,
job applications in 2016 surged to 348, about 13 times the number of the previous
year. More people —mainly those who hope to return tf)) their hometown from big
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cities — may take over local stores.

Another electronics maker has recently doubled its sales promotion events for
home electronic goods compared to the previous year. It holds events jointly with small
home appliance stores.

While the nation’s population is rapidly aging, electronics makers expect that
collaborations with local stores will help boost their own sales.

(Appliance shops see hope in IoT tech (from The Japan News, Aug 17, 2017))
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Umbrellas are one of the most common items that accumulate at the Metropolitan

1)
Police Department’s lost and found center. Roughly 3,000 umbrellas are found in Tokyo

on a typical rainy day. In 2016, the center handled a total of 381,135 umbrellas across
the entire year.

Each umbrella is fitted with a tag that lists detailed information on when and
where it was found. It is then stored according to the date it was handed in and the
rail operator that logged it. “It’s really hard for us to store items in a systematic way
so that they can be found easily when a person comes in to claim something,” the
head of the center says.

According to the National Police Agency’s white paper, a record 26.7 million items
were reported to police departments nationwide in 2015, excluding cash. In Tokyo
alone, 3.83 million items were recorded by the Metropolitan Police Department in
2016. By comparison, the center handled just 1.37 million items in 1997.

Driver’s licenses and credit cards were the most common items handled by the
Metropolitan Police Department last year, 15.6 percent of the total. Train
passes, clothes, and shoes were also high on the list.

Officials at the center try to locate the owner from the information they can glean
from the item, typically making an average of about 250 phone calls a day and
sending notices by post. If the police find a foreign passport, they will forward it to
the embassy concerned.

In 2016, an average of 286 people a day came to the center to pick up their
belongings. you would expect, the vast majority are overjoyed to be reunited

with their lost property. Foreign visitors are especially grateful with some even asking
officials at the center for photographs with them.

However, not all items are reclaimed by their owners. While valuable property
such as (7 ) are often returned, most people are not interested in coming down to
the center to reclaim items such as ( £ ). In 2016, the center reunited people with
just 0.8 percent of umbrellas and 3.8 percent of clothing or footwear. By comparison,
74 percent of the total value of cash handled by the center was returned.

People handed in cash worth ¥3.67 billion to police in Tokyo in 2016, ¥2.7 billion
of which was returned to its rightful owners. Roughly ¥500 million was given to the
people who found them, and about ¥440 million was added to the metropolitan
government coffers.

If nobody claims an item, the metropolitan government is more likely to sell it to

a junk dealer. A head of a Saitama-based company is one such dealer. He says that

3)
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he regularly bids in auctions to buy thousands of unclaimed items in order to
subsequently sell them on the secondhand market. At a recent secondhand market in
a department store in Kanagawa Prefecture, hordes of people were picking their way
through a mountain of items in an attempt to find a bargain. The dealer says roughly
40,000 items were on sale at the market, including such things as suitcases, electric
guitars, luxury watches and giant stuffed animals.

In total, however, only about 30 percent of the items on sale at the market are

picked up by buyers. The dealer sells the remaining items to countries such as the

Philippines, Myanmar and Thailand. Méﬁny people think the dealer makes a sizeable
profit, but the reality is something else. “Our core business is actually real estate and
home appliances. We are not making much out of this secondhand market at all,” he
says. “We see the market as a sort of festival. It’s great to see so many customers
every time we hold the event. Everything being sold at the market was once lost
property. This means that someone found these items and handed them in. Part of me
wants to organize the market as a way of passing on their good deeds.”

A professor of psychology at a wuniversity in Tokyo says it is easy to forget
personal items in the modern age. The proliferation of smartphones may be partly
responsible for the increasing volume of lost property over the past few years, the
professor assumes. Deflation has also made items such as clothes increasingly cheaper
and easier to replace. Many people these days simply purchase a new item rather

5)
than go to the trouble of retrieving an item of lost property, which can require the

person to fill out a number of claim forms. “Our conscious attention has a limited

capacity,” says the professor, who is an expert in human errors. “We put information
that we need in the future into our subconscious mind and recall it later when
necessary.” He points out time and attention are two key factors in losing things, and
advises people traveling on trains to put phones in their bags or pockets one stop
before the station at which they are planning to disembark in order to mitigate this.

(Lost: Struggling to cope with millions of unclaimed items in Tokyo (from The Japan Times, May 27, 2017))
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C 7))
(1) cash and credit cards
@ cash and credit cards
3 clothes and shoes
@) clothes and shoes

3) information @ the date
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C 1)
driver’s licenses and passports
umbrellas and hats
driver’s licenses and passports

umbrellas and hats
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(1) Its president is a frequent participant in auctions of unclaimed items.

@ It only deals with secondhand electrical appliances.

3 It makes a large profit by selling the unclaimed items on the secondhand

market.

@ It donates part of the profits to an organization supporting developing

countries.

(6) T#i&B4) “the remaining items” Oid, BLZMEEEZONL 00 OEU % b
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3 40,000 @ 52,0004



(7) F#HES5) ORMFAL LTRLEWRDLDEROFTHS 1 OEY, 20FFE~— sk,

O HELEWOBZEMICHELZVEFXTAL WV F I TVHE L, RiEldE < DA%
DBEITHEBEP LI CEEVEGLS, HLOGWEEAT 2139 217t

Q HELWESIEMD EVITELIEZTELHVAEL, B LAT CITH LV %
ALT, ROREAFHOHERS L7z 2 ABTEES

@ RATEHHEBEOBAEIZ T, L LYAEET P 7 7VICE S AT N LTRSS
BB, WMEEELOAALDL AT LV EIABAT 5139 2iFt.

@ BELORFEFIHATILENHLWREELH ), bSHEEE LYWL& I
LD, BLAHLVEMEBAT 2 ANMIEES .

(8) ALOWEIZED LOEROHHS 208D, 2OFFE2~—r L, 72721, MEDIH

Fikmbzwe, | 25 || 26 |

O BHUTHEED £ > ¥ — 001645 EMZ I, 1997TEOHHEZIFRLETH S,
@ HSEO/SAK— PAREYE L CTSEESNBEA, SN TLEE CHRTEIT LI LN
Bhbo

@ 2016 ICHFHTEL LWL LTUBTSN7BED ) b, HEEFZITE 701115
IN—t Y FRWTH b,

@ ZEO%EE LYEEDSBEREGEIEL-TAERIE, Av— 7+ 0% L LYIHA
WL722 L ThD,

6 REAEELLA > 7L —2 3 Y OJENIBINDL & HAEkE LTHEE Lhigng
AR D % o

® HELWERSTLODOT FNALZAELT, BY B TFED—DOH OB THERFE L A
Y= bNT AT ERANVRERT Y MIANL EWH) SO0 H 5,




V| ko3ExzHAzA, TiEo@MIEz Lo (BL 20)

A growing number of companies are encouraging their employees to wear sneakers
during their commute, as part of efforts to address their lack of physical exercise.

According to the Japan Sports Agency, at least 80 percent of people aged from 20
to 59 said in 2017 that they felt their exercise was very insufficient or somewhat
insufficient. For that reason, the agency started the “Fun plus Walk Project” as part of
its efforts to ((I) healthy @ their walking distance () people @) increase

1)
5 have) in their daily life such as while commuting.
In January, 2018, a Tokyo-based soft drink manufacturer started allowing
(1) to come @ their offices @ its employees @ wear (B to) in sneakers. One

2)
staff member of the sales department used to take the bus, but now she walks

between her home and the office, wearing sneakers for the 25-minute trip each way.
She says, “I walk while listening to music, which makes me feel great. And I can

start my job with increased energy.” The company has a map at (1) and @ where

3)
3 the office @) walking distances () indicating) the time it takes to get to

nearby stations, calling for employees to get off one station earlier and walk the extra
distance.

A department store in Tokyo has recommended since 2016 that its employees wear
sneakers while commuting. The store’s different sections compete with each other,
using a smartphone app, over the average number of steps taken and the participation
rate in the project. The average number of steps the participants walk is about 8,500

per day, according to the store.

(Companies encourage staff to commute in sneakers (from The Japan News, Apr 25, 2018))
(1) FRIBL) ~3) 2XRICED £ 1D B, FLELRLON L SETN TV D,
ZTOFMNEZNTN ] OEY, 2OFTEY—rE L
TR 1)
TR 2)
TH#iR3)



(2)

ALOWNFEIZE ) OB 2L OZROPHE 1 DEY, TOHFFEY—IE L,

(1 More than 4 in 5 people working in Japan felt in 2017 that their physical
exercise was quite enough.

@ The worker for the soft drink manufacturer is proud that she has grown
greatly in height since she began commuting in sneakers.

3 A digital device is used to collect data on the numbers of steps employees at
the department store take and their participation in the project.

@ The soft drink manufacturer and the department store compete with each

other over the number of employees who exceed 8,500 steps per day.



