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Diana: Stop honking your horn so much! It’s so noisy. Little good it does anyway. We
haven’t moved an inch for the last 10 minutes.

Clark: Alright, alright, I'll stop. I'm sorry. It’s just so frustrating. We're definitely
going to be late for work, and Mr. Luthor is going to let me have it the
moment I walk into the office. He’'s been monitoring me closely these days,
and this just might be the last straw. He might finally do something drastic,
like let me go or downgrade me.

Diana: There’s no way he will do any of that. You're too valuable to the team. He'll
just yell at you a little bit, and that’ll be the end of it.

Clark: Easy for you to say. You're in the accounting department and not in the sales
department. Ms. Kyle is completely different from Mr. Luthor. She seems so
relaxed and carefree. You could walk in at noon, and she’d probably greet you
with a smile and a cup of coffee.

Diana: Well, I'll grant you that. She’s also so |I| . She actually buys the whole
office doughnuts every other Friday, plus cookies on the Fridays between
those. On top of that, she gave me an MP3 player for my birthday.

Clark: What?! That’s unbelievable! Mr. Luthor bought us all paperweights for
Christmas last year. I think they were just a bunch of green rocks he’d found
in his garden.

Diana: Well, that was nice of him, I guess. Anyway, what’s the deal with this
standstill? I wonder what happened. Maybe there’s some kind of accident up
ahead on the bridge. Do you remember that truck full of chickens that tipped
over a couple of years ago? We had to wait until the police all the
chickens running around all over the place.

Clark: Oh, dont remind me! That was terrible. That turned what is usually a
25-minute commute into a 3-hour journey. I hope it’s nothing like that this

time.
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Where does this conversation most likely take place?
(1) In a restaurant @ In Mr. Luthor’s garden
3 In a car @ At the office
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Clark is worried that if he is late, |I| .
(1 he will not get to work in time to get a doughnut
he will be transferred to the sales department

he might get placed into a lower ranking position

® @ ©

he will not be considered for a promotion
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(1 Ms. Kyle brings cookies to the office on alternating Fridays.
@ Mr. Luthor never offers gifts to the employees in his department.
3 Last year, a couple of chickens were run over by a truck on the bridge.

@ It usually takes Clark and Diana more than half an hour to get to work.
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Worth City Annual Art Competition

Come on all you budding artists!
As part of our year celebrating the culture of Worth City, we are pleased to announce
our brand new initiative that promotes art in the community. The first Worth City art
competition is open for entries from this week. We want to search out the hidden
talent that resides in our city and bring together the work of those individuals who
have a passion for art. The submissions will be judged by a team of local
representatives. The first, second and third place winners will receive fantastic prizes

|I| having their work displayed at the Town Hall for a full year.

The rules of the contest
- We ask that paintings be of natural life rather than fantastical.

- It must be your own work and not work sourced from external sources.

The competition is only open to those aged 20 or above due to the content of the

prize baskets.

The work must be submitted by the closing date of May 31.
- Entrants must agree to having their work displayed publicly.
- All entrants must be residents of Worth City.

Further information
We are collaborating with local businesses to deliver a wonderful range of prizes for
the first, second and third place winners. These prizes include a luxury basket of local
produce including a bottle of the world famous red wine of Reese’s Winery in Worth
City. The full content of the basket will be decided at a later date depending on
produce availability. In addition, the lucky winners will also receive a selection of
domestic holiday vouchers from Mortimer’s Travel Agency subject to restrictions in
destinations. There are plans for a junior competition at some point in the future with

alternative prizes offered from local businesses.

- The city maintains the right to use any winning works in future promotional

material.

- The organizers regret that they cannot return any of the submitted works.
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1) What is the main purpose of this poster?
(1) To encourage citizens of Worth City to take up photography as a new hobby
@ To find the hidden paintings buried in Worth City
3 To appeal to local people to submit work to be evaluated
@) To celebrate a local celebrity in an annual exhibition of art
2) Which of the following statements about the rules is true?
(1) Children are not permitted to enter due to alcohol being one of the prizes.
@ Fictional pictures are also permitted as long as they are of a high quality.
3 Any work submitted on June 1 or later will be considered for entry.
@) Anyone from the city or nearby towns will be able to enter the competition.
3) Which of the following statements about the prizes is true? |I|
(1) The prizes in the junior competition will not include produce from local
businesses.
@ The organizers cannot say for certain what they will be able to offer as the
content of the baskets.
3 It will be possible to use the holiday vouchers to visit any destination in the
world.
@) The first prize will be a bottle of world famous wine from a winery located
overseas.
(3) 2 CABR YR b OERDPNS | ORY, 2OFEFET— /L,
Additional information about the vouchers
Please consider the following conditions

Requirements regarding the entrants

®» w o @

Rules regarding the first place winner
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The number of people Foreign visitors to each country, region in 2016
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The annual number of overseas travelers across the world increased from below
700 million people in 2000 to 1.2 billion in 2016. It will reach 1.8 billion in 2030. This
long-term estimate by the U.N.s World Tourism Organization (UNWTO) |I| the
tourism industry will continue to play an increasingly important role in the global
economy.

A summit organized by such entities as the UNWTO for tourism ministers from
various countries was held on November 7, 2017 in London. At the summit, a
UNWTO secretary general stressed that people in the tourism industry must respond
skillfully to explosive growth. Industries related to global tourism employed 290 million
people and generated 10.2 percent of global GDP —worth $7.6 trillion (about ¥860
trillion) —in 2016.

In terms of international visitors by country and region in 2016, France was
ranked ( 7 ). The United States and Spain each had over ( 4 ) million.
(%7 ) was the top of all Asian countries. Japan recorded its greatest number of
visitors with 24.03 million.

The UNWTO estimates that the number of tourists visiting the northeast and
southeast Asian regions, including Japan, will almost double from 260 million in 2016
to 480 million in 2030.

However, this increase could prove fruitless if the tourism industry in Japan fails
to provide sufficient attractions for them.

_5_



A chief executive officer from an institution has repeatedly said that the Showa
era (1926-1989) tourism philosophy of “quantity over quality” works. The
business model that developed during the high economic growth period, of people going
on group tours on the weekend and staying just one night, remains strong to this day.

Nowadays, foreign travelers who are not on tour packages comprise nearly 80

percent of the total. A change of mind-set is now a pressing need for Japan.

(Showa era mentality persists in tourism industry (from The Japan News, Nov 20, 2017))
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Accidents involving wild animals “Deer crossings”
have caused headaches across Japan. | When trains | When no trains
are running | are running
. . . Emit ultrasonic Stop emittin
Various railway companies have taken o e P J

measures, such as setting up barriers

or trying to scare away animals with Preventive netting
{| against animal damage

| : Devices emitting
flashing lights, noises and the like. S ultrasonic waves

However, the problem has continued
to worsen. The number of train
services that were either suspended or
for more than 30 minutes
because of collisions with wild

animals, such as deer, reached a

record high of 613 in 2016, up 185

from the previous year, according to
the transport ministry.

Deer collisions have long been a problem for Kintetsu Railway Co., which has
many lines running in mountainous areas lots of deer live. Deer-train
collisions on its railroad tracks jumped to 288 in 2015 up from 57 in 2004. The 2015
figure shows that the number of accidents has increased by more than 5 times over
the 11 years.

One such accident was captured by a surveillance camera installed along the

1)
tracks of a major line of the company. A family of deer crossed the tracks one after

another at night, and one of the three young deer was struck and killed by a train.
One of the deer’s parents stared at the fallen deer for about 40 minutes. An employee
at the company watched the footage in sadness. It was then that he came up with an
idea to solve the problem of constant train delays and loss of wild animal life.
“Despite all of our efforts to shut out deer, they still enter the tracks, so why don’t we
have crossings for deer?” He viewed the matter from an angle no one had ever
considered.

In autumn of 2015, he started a detailed survey on the behavior of deer. He found
their footprints and traces along both sides of the tracks. He also confirmed the deer’s
habit of licking the rails for an intake of iron.

The results of his study can now be seen along the train line. Gaps from 20 to 50
meters wide appear in the walls of netting around 2 meters tall that surrounds the
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tracks. Ultrasonic waves are emitted within the gaps to keep the deer away from the

tracks during particularly hazardous times: early morning or at night. From the last
2)
train of the day to the first train the following morning, the system is turned off to

let the deer enter and the tracks. Allowing the animals to venture on the
3)
tracks when train operations are shut down also fits in with the nocturnal nature of

deer.

Three deer crossings have been set up within a one-kilometer section on the line
within a mountainous area in Mie Prefecture. In that section, 17 deer-train collisions
were reported in 2015. The number fell to 1 in the year and a half since the deer
crossings were established in May, 2016. Deer crossings were also installed within
another section on the same line in Nara Prefecture in March, 2017. Train accidents
caused by deer in this section fell from 13 in 2016 to 2 in the 8 months since the
crossings opened.

The man who invented the deer crossings aims not to ( 7 ) but rather to live

(4 ) deer. His idea won Japan’s Good Design Award in 2017. One of the judges

said, “Deer crossings have been proposed with a deer-friendly idea4 arising from the
kindness of the company’s railway staff. This is an excellent example of how railway
companies can tackle the deer-train collision problem from the deer’s perspective, and
it is owing to the countless number of deer sacrificed in the accidents.”

The company intends to install deer crossings at additional sections on its lines,
while also planning ways to guide deer to safety. Officials from other railway
companies have taken a look at the deer crossings. In fact, one such company started
tests on deer crossings at a section in Okayama Prefecture. “Railway companies have a
common source of trouble. It is a great honor for me if the deer crossing system

spreads throughout the country,” the employee said.
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(1) Since 3 deer crossings came into operation in the section on the Kintetsu line
in Mie, 17 deer-train collisions have been reported.
@ The deer crossings in Nara were set up within a year after the opening of the

deer crossings in Mie.

(3 The 3 deer crossings in Mie have a space of 1 kilometer between each

crossing.

@ The number of the deer-train collisions in the section in Nara has been less

than that in the section in Mie since the deer crossings opened.
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A kitchen knife, which was so sharp that it could slice through any item very
easily, changed the life of a Canadian living in Osaka. The knife was crafted in Sakai,
Osaka Prefecture, which is known for manufacturing high-quality kitchen knives. Using
the knife for the first time about 10 years ago so () him @ long () impressed

1)
@ he () that) now operates his own shop specializing in the kitchen knives of

Sakai.

About a decade ago, he received a kitchen knife crafted by a manufacturer in
Sakai as a gift. When he used the knife, he was astonished at its sharpness. He
realized that the knife’s sharpness minimizes the time that food has to be handled. He
recognized the freshness of washoku, such as sashimi, is largely made possible by the
use of such knives.

He had heard from friends that, although there were many good products in
Japan, it was sometimes difficult to promote them among foreigners because some
(0 only @ who ( shop workers @ wunder () spoke) Japanese were reluctant

2)
to receive foreign visitors. So, he opened the shop three years ago to promote Japanese

kitchen knives to tourists from overseas, as he thinks the knives deserve more
recognition. “I hope kitchen knives manufactured in Sakai will be used by chefs
around the world,” he said.

He now plans to hold a workshop next to his shop in order to teach people how

to use the kitchen knives. He said that, by learning about knives manufactured in

Sakai, he came to realize how ((1) they @ influence ) was @ cooking
3)
® greatly), although people use them casually. One of his goals is to help people

fully understand the real value of Sakai knives.

(Canadian Shop Operator Promotes Kitchen Knives Crafted in Sakai (from The Daily Yomiuri, Feb 28, 2014))
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(1 The Canadian was surprised to find how much the sharpness of knives, such
as those crafted in Sakai, contributes to the freshness of Japanese food.

@ The Canadian not only demonstrates how to use Sakai knives properly, but
also teaches Japanese to foreign visitors sometimes.

3 The Canadian plans to give knives manufactured in Sakai as presents to

many overseas chefs.

@) The Canadian sells kitchen knives crafted by himself as well as those

manufactured in a workshop next to his shop.



